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Executive Summary

GEM global entrepreneurship survey completed 20 years in (2018-19). GEM survey gathers the most relevant
and first-hand information on different aspects of entrepreneurship. It also provides harmonised measures for
individual attributes and tracks different entrepreneurship stages (from nascent to start-up to established business
and discontinuation). The GEM India survey (2018-19) covers a wide population and highlights entrepreneurial
attitudes, activity, motivation level of 4165 adults, nascent entrepreneurs, existing entrepreneurs, and an expert
viewpoint for the existing ecosystem in the country. This is the fifth country report (India) and data is collected
in two different phases: Adult population Survey (APS) and National Experts Survey (NES). In the year
2018-19, A total of 4165 adults from different Indian regions have participated in APS. Similarly, NES data is
collected from the experts in the entrepreneurship, economics, finance, investments, education, legal aspects,
research and development, technology, start-ups and SMEs. In this survey, more than 72 experts are interviewed
to obtain the required information. The number of experts is higher than the minimum (36) required for the
survey each year as given in the Global GEM methodology.

APS 2018-19

*  The perceived opportunity among adults is found about 44.9 percent in 2017-18, which increased to
49.8 percent in 2018—19.This shows that opportunity perception has changed significantly in India.

*  The perceived capability for entrepreneurship has enhanced positively. The total percentage of the
population for high entrepreneurial capability has increased from 42.1 percent (in 2017-18) to
52.2 percent (in 2018-19) among Indians.

* In the year 2018-19, 50 percent of the total respondents consider the fear of failure as an obstacle in
becoming an entrepreneur among youth.

e There is a drastic change in terms of the entrepreneurship intention among respondents. The
entrepreneurial intention has grown significantly in the year 2018-19 (20.6 percent) with comparison
to the previous year 2017-18 (10 percent). The highest rate of entrepreneurial intention (in the year
2018-19) is recorded in Taiwan and Indonesia.

»  The rate of total early-stage entrepreneurship (TEA) is 11.4 percent in the year 2018-19 which was
recorded 9.3 percent in the year 2017—18.This change in results shows that the TEA has improved and
it also depicts the possible changes and transition of economic activity.

* In the year 2018=19, TEA has been highest among the 25-34 age group with 13.3 percent rate. The
18—24 and 4554 age groups are next with a lower score of 12.3 and 12.6 TEA in India.

*  The nascent entrepreneurship rate is 8.8 percent of the population in India (2018—19). This indicates
that the Indian economy is still in the transition of establishing new businesses, new ventures, a start-up
which is arising in various sectors.

* In terms of entrepreneurial employee activity, India ranks at an average position in comparison to other
countries in the analysis. The entrepreneurial employee activity has found highest in Japan and followed
by Thailand among east and south Asian countries.

*  The business discontinuation rate is 4.6 percent in India. It seems lower than Thailand but it is highest
among the other selected countries in the East and South Asia.

*  Unprofitability is the primary reason for business closure in India. Even if India is now a big market for
most of the global goods, it is still difficult for many businesses to survive a longer timeline.

*  Entrepreneurial motivation among nascent entrepreneurs is more opportunity driven in India.

* India has obtained the highest rank in terms of innovativeness level with comparison to other
participating economies in GEM Survey (2018-19).The data shows that 46 percent of Indian businesses
have started their business with an innovative idea.

NES (2018-19)

The NES-GEM India (2018—-19) highlights the growth and progress of the entrepreneurial ecosystem in India.
The national experts provide their reflections on various factors that impact the entrepreneurship ecosystem
in India. These factors are known as Entrepreneurial Framework Conditions (EFCs) of the country. The
expert’s opinion for the entrepreneurship ecosystem in the country is consistently positive and highlights
a growing ecosystem considering financing, policies and support from the government. However, Experts
have recommended the need to restructure and strengthen the existing policies for sustainable growth of
entrepreneurship development in India.

Xiv



Executive Summary

The following factors are fostering entrepreneurship in India

*  Government regulation and policy reform, Government programs to support entrepreneurial ecosystem
and entrepreneurial activities in India.

e With a focus on entrepreneurship education, training and long-term programs among universities
and colleges, the role of incubators, mentor, and individuals are motivated to start entrepreneurial
activities.

*  Cultural and Social Norms reflect the change in the mindset of the people towards the potential career
options lead them to choose entrepreneurship as a suitable and potential career option.

The main constraining factors responsible for entrepreneurship growth in India

»  Experts highlight that Financial Support, Government Policies, Education and Training, Cultural and
Social Norms, Access to Physical Infrastructure are the major constraints in entrepreneurship growth
in India.

Recommendations from Experts

e The government should look at Internal Market Dynamics, Entrepreneurial Finance, Internal Market
Burdens and R&D Transfer to improve entrepreneurial culture in India to foster new enterprises and
sustainable growth.
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11 Indian Economy: An Overview

.................................................................

India is the third-largest economy in the world in terms of purchasing power parity and aspires to improve the
lives of its entire population to be an elevated-middle-income nation by 2030. The progress of India will be
essential to overcome global poverty and foster mutual wealth in order to meet the Sustainable Development
Goals (SDGs) of 2030. India’s development will also be essential for world trade and the world economy’s
wellbeing. This financial year, growth is estimated to be 6 percent, rising to 6.9 percent in 2020/21 and 7.2
percent in the following year.!

India’s economic policy has been strong enough to combat poverty to a greater extent, and also, policies
for innovations and reforms have helped the country to stabilize. However, it is essential to bear in mind
that an optimum degree of cooperation between the central and state governments is required to connect
the economy’s highest potential and ensure good governance. It would not only add weight to our federal
cooperative system but also reinforce the development of India. India is one of the quickest-growing significant
markets, backed by a secure meta-economy with decreasing interest rates and improved financial and extrinsic
balance. NITI Aayog has published an extensive report entitled * Strategy for New India’ to make India a
$5 trillion economy by 2030, and to accomplish a coherent 8 percent growth rate. Its main goals are:

*  Doubling the profits of producers,

*  Building an all-India talent pool for entrants and states together— like the All Country Services
*  Providing a significant boost to the initiative like ‘Made in India’

e Attaining a tax-to-GDP level of 22% by 2023-up from the present 17%,

*  Accomplishing 36% of the expenditure pace by 2023-up from the existing 29%.

India ranked 77" out of 190 countries in the 2019’s Ease of Doing Business
Survey of the World Bank, which has gained 23-place since the last survey.

India has dramatically improved its ease of doing business ranking since
2014 (142 rank) and has risen as one of the highest improvers not only in
South Asia but, among the BRICS nations as well.

India has done well on 6 indicators; the remaining 4 indicators with no
significant achievement are land registration; tax payments; insolvency
resolution; and limited investor security.

Figure 1.1 Indian Economy Overview
Source: Compiled from IBEF 2018—19 report

1 https://www.worldbank.org/en/country/india/overview
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The nation, according to the Union Budget (2018-19), is dedicated to increasing the income of farmers by
2022.2 A minimum of Rs 14.34 lakh crore (US$ 196.94 billion), is proposed to spend on building agriculture
and rural assets. Infrastructure expenditure allocation for 2018-19 is estimated at Rs 5.97 lakh crore (US$ 81.99
billion).Various government programs such as Digital India, Skill India, and Make in India, have attracted several
foreign companies to establish their physical infrastructure in India.

World Bank, Doing Business Report (2019) highlighted that India is ranked 77* out of 190 countries.
India enhanced with significant improvement in six parameters, ranked 7 for protecting minority investors, 52
in ‘construction permit’ and 24 in ‘Getting credits’.?

Ease of Doing Business Parameters
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Figure 1.2 India’s Ranking in Ease of Doing Business Parameters
Source: Financial express®
Table 1.1 State-wise Ease of Doing Business Ranking
State Rank 2018 Score (%) Rank 2015 Rank 2016
Andhra Pradesh 1 98.42 2 1
Telangana 2 98.33 13 2
Haryana 3 98.07 14 6
Jharkhand 4 97.99 3 7
Gujarat 5 97.96 1 3
Chhattisgarh 6 97.36 4 4
Madhya Pradesh 7 97.31 5 5
Karnataka 8 97.40 9 13
Rajasthan 9 95.69 6 8
West Bengal 10 94.70 1 15

Source: State-wise Ease of Doing Business Rank Report 2019, RBF

https://www.ibef.org/economy/indian-economy-overview
https://www.youngbhartiya.com/article/the-scenario-of-start-ups-in-india
https://www.financialexpress.com/economy/ease-of-doing-business-ranking-2019-know-what-worked-for-india-and-what-
didnt-in-23-notch-leap-to-77th-slot/ 1368596/

5  https://m.rbi.org.in/Scripts/PublicationsView.asp
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$ 100 billion ecommerce market by 2020

15 billion railways passengers by 2020

1+ miillion daily air travelers by 2020

Largest aviation market by 2030

3 Jargest economy by purchasing power parity

20 Jargest railway network

Rupees 3 trillion consumer market

$ 475 billion travel & tourism market by 2020

$ 61.6 billion invested in port sector

$ 36.7 billion entertainment market in 2018

Figure 1.3 Indian Economy Key Highlights

Source: Invest India®

1.2 The Fourth Industrial Revolution: Industry 4.0

The Fourth Industrial Revolution (Industry 4.0) is a mix of predictive statistics, extensive information,
Robotics & Automation, Quantum computing, Internet of Things, business value chain process digitization.’
Industry 4.0 is a state-of-the-art revolution connecting people, systems, and computers. It is a composition
of IIOT (Industrial Internet of Things), cyber-physical devices and machine intelligence, brought together
to eventually make computers capable of making choices with limited human interference.® The Fourth
Industrial Revolution would change the current manufacturing and market technology and skills. It is a fusion
of massive manufacturing techniques and advanced technology, real-time awareness of the entire business chain,
encouraging better choices to be made, and readjustment, leading to increased productivity and efficiency. As
per the study published by PWC India in 2016, higher than 80 percent of the manufacturing sector expects
an efficiency improvement of more than 10 percent, while more than 60 percent of respondents predict an
additional revenue gain of 10 percent. Vast quantities of device and machinery data have enormous value,
but the data needs to be correct and well organized. Manufacturers will need to combine their IT & OT to
render easily accessible data but safe to unlock value from their properties. All this is not feasible without an
active partner community, such as start-ups and service companies, creating easy-to-access and inexpensive
technology to make this transition happen. Academia can carry out research and development to further foster
scientific innovation.

India is dedicated to Industry 4.0 and has taken a couple of measures. As per IBEE by 2025, the Government
of India plans to increase the manufacturing sector’s share from the current 16 percent stage to 25 percent
of Gross Domestic Product (GDP). Through implementing the Make in India project, India is also prepared
to face global competition. India’s first digital factory is built in Bengaluru. This digital factory operated by
manufacturing and the Internet of Things (IoT) data exchange. The Smart Factory is being built at the Center

6 https://www.ibef.org/economy/indian-economy-overview
7 http://www.kbridge.in/iksc-management.php
8  http://www.forbesindia.com/blog/technology/industry-4-0-how-india-can-build-for-the-future/
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for Product Design and Manufacturing (CPDM) of the Indian Institute of Science (IISc) Bangalore with

9 9

support from “The Boeing Company”.

CYBER
SECURITY

/| AUGMENTED

CLOUD
COMPUTING \

AUTONOMOUS
ROBOTS

SYSTEM
INTEGRATION

Figure 1.4 Application of Industry 4.0 in Different Sector
Source: https:/ /blog.boschindia.com /iot /industry-4—0-digitisation-of-manufacturing

1.3 Start-up India Scenario

Start-ups are innovative business projects that are either independent or within companies. It is observed
that though start-ups produce creative and profitable products or services, they usually are confronted with
enormous challenges in terms of financial problems. However, the reports claim that India is home to some
3,100+ start-ups, which is the world’s 3" largest. Every year in India, about 800 plus start-ups are set up, and
by 2020, a predicted 11,500 start-ups will arise employing some 250,000 people. One important reason for
this surge is the population dividend that India is currently enjoying and will enjoy for the next decade or so if
properly handled. Some of the measures taken by the new NDA government to promote entrepreneurship in
India and in particular the start-ups are as follows:

India’s major export sector is based on the service industry and the achievement of IT & ITES companies
have made an impact on the global markets and is an excellent base for fresh innovation and technology start-
ups. Several individuals in India use simple technology, such as web-enabled smartphones, which are one of
the highest in the world. This gives new creative minds a fun forum for entrepreneurs across various fields. The
overall start-up environment requires nurturing and support by the government with enabling measures to
wrap up the story.

9  http://www.forbesindia.com/blog/technology/industry-4-0-how-india-can-build-for-the-future/
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Distribution of 20,000 crores to the Micro Units Development Refinance Agency (MUDRA) Bank h

for the SME sector and will strengthen the credit facility to support the development of small
\businesses and production units.

p
Rs 1,000 crore has also been dedicated to funding start-ups. The government's campaign' Make in
India' and its push to increase the proportion of manufacturing to India's GDP has the potential to
turn the fortunes of the country's micro, small nd medium-sized enterprises (MSMESs).

\ J

Figure 1.5 Government Initiatives to Foster Start-ups in India

Source: Invest India

............................................................................

India’s Prime Minister on 16™ January 2016 has launched “Start-up India Action Plan” to showcase the various
schemes and programs for start-ups to develop a robust start-up ecosystem, to nurture innovations and fosters
the start-up culture in India. The Department of Industrial Policy & Promotion (DIPP) has prepared a 19-point

10 https://www.ibef.org/economy/start-up-india
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action plan that highlights various interventions encouraging start-ups for faster growth by simplifying,
hand-holding and supporting financially with various incentives and industry Academia linkage.

: ‘ & 2 »
w 1 ‘ L &).» >

e

\ ’ : 1 -
Self-certification Single Point of Contact via Simplifying Processes with Legal Support, Fast
Compliance Startup India Hub Mobile App and Portal Tracking & 80%reduction
(for registration, filing in patent registration fee
compliances & obtaining

information)

Relaxed Norms of Public Easier & Faster Exit Funding Support via a Fund
Procurement of Funds corpus of INR
10,000 crore

Tax Exemption on Capital 3-Year Income Tax Tax Exemption on Annual Startup Fests

gains Exemption Investments above Fair (national & international)
Market Value (FMV)
\ 1 l i B
ATAL I’
N A

INNOVATIONSIRESE g8 |
MISSION s
WE START START-UPS =

Launch of World-class Set up of country-wide Innovation Centres to Research Parks to propel
Innovation Hubs under Atal Incubator Network augment Incubation and innovation
Innovation Mission (AIM) R&D

o - “
Y ‘ apne
. @ BPehw DO
Promote Entrepreneurship Innovation Focused
in Biotechnology Programs for Students Challenge

Figure 1.6 Start-up India’s 19-Point Action Plan
Source: Compiled from IBEF 2018—19, DIPP Start-up India Action Plan''

11 https://dipp.gov.in/sites/default/files/ru2402.pdf
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1.5 Entrepreneurship Growthin India

The start-up is becoming, for the right reasons, the talking point among the millennial and generation Z. India
lists third, worldwide, next to the USA and China in terms of its ‘start-up environment.” India is listed 57"
throughout the Global Innovation Ranking, and Bengaluru is named the world’s third strongest start-up city.
India introduced 1200 + companies in 2018 alone, and the number of” Advanced Tech’ start-ups increased by
more than 50 percent.

The Highest-Funded Startups in India (2018)
1400 1310

1200
1000
1000
800
540
600
445 410
400 275
207 200

- B Ees=

, 1l I H B =B =B = = B =

Swiggy OYO BYJU's Paytm Zomato Udaan Pine Policy Grey Cure Fit
Mall Labs Bazar Orange
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Figure 1.7 Start-ups with Valuation $ 1Billion and more.
Source: NASSCOM; CNBCTV/Year of Unicorn."?

Indian societal view of creativity and growth has witnessed a dramatic difference. Earlier, the community
had a very conservative view and frowned upon the very idea of opening a company, abandoning secured
employment. Financing has been a major problem. India’s seed and angel investment network, equity capitalists,
and private equity funds were fragile back in the 2000s. Engineering and MBA students are already 35 percent
of the members of the company. There has been a gradual increase in the number of female entrepreneurs with
a 14 percent rise.

Delhi & NCR, Bangalore and Mumbai are mainly marked as cities for a start-up. The start-ups especially
from tier II and tier III cities like Chandigarh, Jaipur, Indore, Pune, Chennai, Hyderabad etc. are also getting
much attention. Growing incubator network that supports start-ups in their initial phase by supplying them
with office space, testing laboratories, etc. and accelerators that support start-ups in funding, developing a
customer base, growing the business, peer awareness, etc. More than 210 active incubators and accelerators
existed in 2018, and nearly 38 percent of them were predicated in cities of Tier II or III.

Projects such as the Atal Tinkering Laboratories for Class 6 to 12 students to build innovative solutions
utilizing robots and 3D printers, Start-up India Education Fund, fast-tracking of inventions and trademarks
as well as regulatory issues, tax exemption interventions such as the abolition of angel tax and the National
Innovation Initiative etc. are complemented by schemes such as Make in India, Skill India, and Digital India.

Joint venture and merger deals, like the Walmart—Flipkart merger are creating cohesiveness in the industry
as companies incorporate their tech abilities, broaden their business exposure and tap the staffing ability. The
estimated amount of funding rose from $2 billion in 2017 to $4.2 billion in 2018 by 108 percent. The biggest
gainer was OYO Spaces. Softbank, Lightspeed, and Sequoia Capital raised $1bn in funding, which created
OYO, India’s most successful company. Thereafter, Paytm Mall, Swiggy, Udaan, Curefit, Sharechat, Lending
Kart, Grofers, Qtrove followed. Such ten start-ups collectively received 58% of the total funding. Other rounds
of fundraising, called A, B, C, and so on, come after the foundation stage called the seed stage. Series C, D, E,

12 https://www.cnbctv18.com/start-up/year-of-unicorns-8-indian-start-ups-crossed-1-billion-in-valuation-in-2018-1790451.htm
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F late-stage financing grew from $847 million in 2017 to $3 billion in 2018. It demonstrates Indian start-ups’
rising maturity. (NASSCOM & ZINNOV, 2018)".

Innovations can change our conventional schooling structure in several respects (Das, 2019). According to a
2017 study by Google and KPMG called’ Digital Learning in India: 2021 © digital learning in India is expected
to grow eightfold to $1,96 billion, with about 9.6 million users by 2021 (Khaitan et al., 2017). Indian EdTech
companies received nearly $700 million in funding in 2018 - an 85 percent leap from the funding of $375
million in 2017 (of which $230 million was invested in BYJU alone.The above instances illustrate the potential
of Start-ups to provide new age approaches to India’s challenges. Thomas Edison once said, “There’s a better
way to do it—discover it.” Perhaps this is the best time to execute it to modify the world.

Women Entrepreneurship in India

Expert Speaker Nobel laureate Muhammad Yunus states humans are born entrepreneurs and women are
change bearers.

“There are roughly 160 million people all over the world in microcredit, mostly women. And they have proven one
very important thing: that we are all entrepreneurs. Illiterate rural women in the villages, in the mountains, take
tiny little loans — $30, $40 — and they turn themselves into successful entrepreneurs.” *

Patriarchal societies have governed people, being treated as silent and weak in all aspects, has changed
dramatically in many countries. Both views are moving towards strengthening and growing women’s
involvement in social, political and economic aspects. So, they show it all the way. Modern societies also have
incorporated the idea of equality that has improved the status of women folk in society. Global organization
and support system brought diversity and growth to attention, which in many ways helped build women’s
potential and entrepreneurship skills. Developed countries have greatly improved, but women are a largely
untapped source of creative potential in underdeveloped countries. Considering this Entrepreneurial
landscape of India, it can be envisioned that soon entrepreneurship will be a robust engine for the socio-
economic growth of the country.

Women entrepreneurship quick facts- India is growing as an entrepreneurial economy and new statistics
suggest that women do play a crucial role in it. More than 35 percent of start-up directors are women
now and women constitute and control 14 percent of total entrepreneurs in India. The average age of the
58 percent of Indian women entrepreneurs is between 20 and 30 years and around 25 percent of women
started their businesses before 25 years of age. Team engagement has increased globally as it boosts the
entrepreneurial venture and empowers the journey. Around 35 percent of the women entrepreneurs had a
cofounder. It is also found that 71 percent of the women entrepreneurs employ five or write - fewer - in
place of less people. The most bustling cities with highest women entrepreneurs are Bangalore, Delhi-NCR,
Chennai, Mumbai, and Hyderabad'.

13 https://www.nasscom.in/knowledge-center/publications/indian-tech-start-ecosystem-2018-approaching-escape-velocity
14 read://https_www.theguardian.com/?url=https%3A%2F%2Fwww.theguardian.com%2Fsustainable-business%2F2017
%2Fmar%2F29%2Fwe-are-all-entrepreneurs-muhammad-yunus-on-changing-the-world-one-microloan-at-a-time

15 https://www.start-upindia.gov.in/content/sih/en/women_entrepreneurs.html
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OVERVIEW

Several studies have been conducted to understand the complexities of entrepreneurship, its relation to regions,
nations, culture, ecosystem as well as its socio-economic phenomenon. Also, to explain how entrepreneurship is
rooted in economics, social sciences and management disciplines. It makes the boundaries of entrepreneurship
study highly permeable and the knowledge platform to be fragmented and multidisciplinary. While most of the
studies are restricted to a single country or region, it lacks uniformity and misses to explain the entrepreneurial
qualities of the population. Hence, there have been apprehensions about our understanding of entrepreneurship
as a global phenomenon. As a result of which the GEM Survey is conceived.

The project started in 1997 as a collaborative initiative by Michael Hay of London Business School (LBS)
and Bill Bygrave of Babson College, USA.The survey was intended for the collection and analysis of harmonized
data on the prevalence of nascent entrepreneurship and young enterprises across nations. It aimed at generating
and propagating knowledge on entrepreneurship across the globe by exploring the entrepreneurial behaviour
and attitude of individuals and the national context, and its effect on entrepreneurship.

The GEM Survey 2018-19represents the 20* consecutive year that GEM has tracked rates of entrepreneurship
across multiple phases of entrepreneurial activity; assessed the characteristics, motivations and ambitions of
entrepreneurs; and explored the attitudes of societies towards entrepreneurship. This report includes results based
on 49 world economies completing the APS (between the age of 18—64 years) and 54 economies completing
the NES The GEM countries in the 2016 survey cover 67.8 percent of the world’s population and 86 percent
of the world’s GDP.

Table 2.1 Classification of Economies Participating in the Global GEM Survey 2018-19 (Grouped by geographic regions and
economic development)

Low-Income Middle-Income High-Income

East and South Asia India China Japan
Indonesia Thailand Republic of Korea

Taiwan

Europe and North America Bulgaria Austria
Kazakhstan Canada
Russian Federation Croatia
Turkey Cyprus
France
Germany
Greece
Ireland
Italy
Latvia
Luxembourg
Netherlands
Poland
Slovak Republic

Slovenia

Spain
Sweden
Switzerland
United Kingdom
United States
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Latin America and Brazil Argentina
Caribbean Colombia Chile
Dominican Republic Panama
Guatemala Puerto Rico
Mexico Uruguay
Peru
Middle East and Africa Angola Iran ?
Egypt Lebanon Qatar
Madagascar Saudi Arabia
Morocco United Arab Emirates
Mozambique
Sudan

Source: GEM Global Report 2018—19

21 The GEM conceptual framework

The societal, economic, and political contexts influence the entrepreneurial environment of a country.
The conceptual framework helps to understand the multifaceted phenomenon of entrepreneurship, which
includes disruptive innovation in products and services, business renewal, job creation, economic expansion,
and social wellbeing (GEM global report, 2018). Over the years, the GEM conceptual framework has evolved
gradually. This framework and the data analysis helps to understand that the entrepreneur is not the only
entitlement to economic growth. However, it is the environment (ecosystem) which together generate a
promising culture of entrepreneurship. An ecosystem of different determinants with individual attributes
results in a more sophisticated environment for new ventures and new opportunities to bloom.

Social, cultural, political,
economic context

National
framework
conditions

framework
conditions

Basicréquirements

Efficiency enhancers

Innovation and business
Sophistication

H
OUTCOME
(socio-economic development)

Entrepreneurlal

Figure 2.1 The GEM Conceptual Framework
Source: GEM Global Report 2018—19
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Any country’s level of entrepreneurial activity is the result of its population’s assessment of entrepreneurial
opportunities and their entrepreneurial potential (i.e. motivation and capacity). Recognition of opportunities
and entrepreneurial potential is influenced by both specific entrepreneurial framework conditions and general
national framework conditions. While entrepreneurial framework conditions are also influenced by the general
framework conditions within a nation, both of these are shaped by social, cultural, political and economic
factors. National framework conditions reflect the phases of economic development (factor-driven, efficiency-
driven and innovation-driven). The entrepreneurial framework condition influences entrepreneurial activities
directly; it consists of the following factors:

*  Finance: The availability of financial resources, equity debt for SMEs (including grants and subsidies)
and the extent to which taxes or regulations are either size-neutral or encourage SMEs

*  Government policies: The presence and quality of direct programmes to assist new and growing
firms at all levels of government (national, regional and municipal)

* Entrepreneurial education and training: The extent to which training in creating or managing
SME:s is incorporated within the education and training system at all levels (primary, secondary and
post-school)

* R&D transfer: The extent to which national research and development will lead to new commercial
opportunities and is available to SMEs

* Commercial and legal infrastructure: The presence of property rights and commercial, accounting,
and other legal services and institutions that support or promote SMEs

*  Entry regulation: It contains two components: (1) Market dynamics: the level of change in markets
from year to year, and (2) Market openness: the extent to which new firms are free to enter the existing
markets.

* Physical infrastructure and services: Ease of access to physical resources i.e. communication,
utilities, transportation, land or space at a price that does not discriminate against SMEs

¢ Cultural and social norms: The extent to which social and cultural norms encourage or allow
actions leading to new business methods or activities that can potentially increase personal wealth and
income

*  Senior entrepreneurship: The availability of policy interventions and social benefits for encouraging
senior entrepreneurship.

2.2 Social Values Towards Entrepreneurship

It includes how society values entrepreneurship as a right career choice; if entrepreneurs have a high social
status; and how media attention to entrepreneurship is contributing (or not) to the development of national
entrepreneurial culture.

Individual Attributes

It includes several demographic factors (gender, age and geography), psychological factors (perceived capabilities,
perceived opportunities and fear of failure) and motivational aspects (necessity-based vs opportunity-based
venturing, improvement-driven venturing, etc.).

Entrepreneurial Activity

Entrepreneurial activity is defined according to the ventures’ lifecycle phases (nascent, new venture, established
venture, and discontinuation), the types of activity (high growth, innovation, and internationalization) and the
sector of the activity (Total Early-stage Entrepreneurial Activity or TEA, Social Entrepreneurial Activity or SEA,
Employee Entreprencurial Activity or EEA).
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Potential Nascent entrepreneur: Owner-manager of a owner-
COfrEpreneur: Involved in setting up new business (r;r;aannager
opportunities, a business (less than 3.5 years old) established

knowledge
and skKills

business

(more than
3.5 years old)

Conception Firm birth Persistence

Early-stage entrepreneurship profile

Individual attributes Industry Impact

I Gender I Sector I Business growth

U Age I Innovation

I Motivation (opportunity, necessity) I Internationalisation

Figure 2.2 GEM model of Business Phases and Entrepreneurship Characteristics
Source: GEM Global Report 2018-19

2.3 GEM operational definitions

e TEA: Percentage of individuals aged 18—64 who are either a nascent entrepreneur or owner-manager
of a new business

* Nascent entrepreneurship rate: Percentage of individuals aged 18—64 who are currently a
nascent entrepreneur, i.e. actively involved in setting up a business they will own or co-own; this
business has not paid salaries, wages or any other payments to the owners for more than three
months.

* New business ownership rate: Percentage of individuals aged 18-64 who are currently an owner-
manager of a new business, i.e. owning and managing a running business that has paid salaries, wages or
any other payments to the owners for more than three months but not more than 42 months.

24 Characteristics of early-stage entrepreneurial activity

*  Opportunity-based early-stage entrepreneurial activity: The percentage of individuals involved
in early-stage entrepreneurial activity (as defined above), who claim to be purely or partly driven by
opportunity as opposed to finding no other option for work, includes taking advantage of a business
opportunity or having a job but seeking a better opportunity.

* Necessity-based early-stage entrepreneurial activity: The percentage of individuals involved in
early-stage entrepreneurial activity (as defined above), who claim to be driven by necessity (having no
better choice for work) as opposed to opportunity

* Improvement-driven opportunity early-stage entrepreneurial activity: The percentage of
individuals involved in early-stage entrepreneurial activity (as defined above), who (1) claim to be
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driven by opportunity as opposed to finding no other option for work; and (2) who indicate that the
main driver for being involved in this opportunity is being independent or increasing their income
rather than just maintaining their income.

* High-growth expectation early-stage entrepreneurial activity (relative prevalence): The
percentage of early-stage entrepreneurs (as defined above) who expect to employ at least 20 people
five years from now

* New product-market-oriented early-stage entrepreneurial activity (relative prevalence):
The percentage of early-stage entrepreneurs (as defined above) who report that their product or service
is new to at least some customers and not many businesses offer the same product or service

* International-oriented early-stage entrepreneurial activity (relative prevalence): The
percentage of early- stage entrepreneurs (as defined above) who report that at least 25 percent of their
customers are from foreign countries

» Established business ownership rate: The percentage of individuals aged 18—64 years who are
currently an owner-manager of an established business i.e. owning and managing a running business
that has paid salaries, wages, or any other payments to the owners for more than 42 months

*  Business discontinuation rate: The percentage of individuals aged 18—64 years who in the past
12 months have discontinued a business, either by selling, shutting down or otherwise discontinuing
an owner/management relationship with the business. It may be noted that it is NOT a measure of
business failure rates.

2.5 Individual attributes of a potential entrepreneur

e Perceived opportunities: Percentage of the 18—64 population who see good opportunities to start
a firm in the area where they live.

*  Perceived capabilities: Percentage of the 18-64 population who believe they have the required skills
and knowledge to start a business.

* Entrepreneurial intentions: Percentage of the 18—64 population (individuals involved in any stage of
entrepreneurial activity excluded) who intend to start a business within three years.

* Fear of failure rate: Percentage of the 18-64 population with perceived opportunities who also
indicate that fear of failure would prevent them from setting up a business.

2.6 The GEM methodology

In the beginning, with six participant countries mostly from the G8 nations (Canada, Denmark, Finland,
Germany, UK and USA), a global report was published in 1999 under the stewardship of Paul Reynolds.
The purpose of GEM is to find empirically based answers to the following questions:

1. Does the level of entrepreneurial activity vary between countries, and if so, to what extent?
2. Does the level of entrepreneurial activity affect a country’s rate of economic growth and prosperity?
3. What makes a country entrepreneurial?
4. What kind of policies may enhance the national level of entrepreneurial activity?
To find the answer to the questions, GEM collects primary data from two main sources namely APS of at least

2,000 adults randomly selected (18—64 years of age) in each country and NES to collect opinions from the
experts.

Primary data collection is done to investigate the level of entrepreneurial activity in the country. A stratified
random sampling method is used to select cities or villages across the country. Further, a city/village is divided
into four to five strata and the selection of a certain number of survey starting points within each city/ village
is ensured. Moreover, with the help of the Kish Grid method, households and adults were identified for the
survey. Rather than selecting the respondents directly from the population, a two-stage sampling method is
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used. Hence, after identification of the household, the eligible age-group was listed in the descending order by
age and an eligible respondent is identified by the Next Birthday method. If a selected person was not available
at that time of the initial visit, at least three more visits were made before moving to another household. In all,
4165 respondents aged between 18 and 64 years were included in the survey.

Table 2.2 Regional Distribution of APS

Region Number Percentage (%)
East 1223 29.4
West 998 24
North 1165 28
South 778 18.7
Total 4165 100

Source: Based on GEM India Survey 2018-19

Apart from regional representation, an effort was also made to ensure appropriate representation of gender and
location wise i.e. male/female and urban/rural, respectively. For this purpose, appropriate weight was decided

on the basis of various criteria.

Table 2.4 Rural/urban Distribution

Location Unweighted sample Percentage
Urban 1396 33.5
Rural 2769 65.5
Total 4165 100.0
Source: Based on GEM India Survey 2018—19
Table 2.5 Gender Distribution
Gender Unweighted sample Percentage
Male 3130 51.1
Female 2035 48.9
Total 4165 100.0

Source: Based on GEM India Survey 2018—19

The Census 2011 data was used for developing the weightage system for various indices, i.e. male, female, urban
and rural. While the computation of the TEA index is the primary outcome of this part of the study, it has also
led to the identification of several characteristics of entrepreneurial individuals and firms. However, the GEM
India Report 2018—19 is mainly a description of the level and nature of entreprencurial activity among the adult
population of the country and the quality of entrepreneurial framework conditions. The APS data was used to
estimate the level of participation in entrepreneurial activity as well as to gather the information on attitudes
towards entrepreneurship and other related entrepreneurial activities.

2.8 NESinIndia

The second source of the GEM data is the NES, which conducted phone, email or in-person interviews on
the state of entrepreneurship in the country with 72 national experts from public and private sectors. The
interview was conducted with the help ofa standardized questionnaire provided under the global GEM project.
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The local experts were selected for their expertise based on the “entreprencurial framework conditions”. They
are equipped with rich perspectives not only about their respective profession but also about entrepreneurship.
The questionnaire presented a series of statements reflecting the GEM perspective on conditions supporting
entrepreneurship. The experts were asked to estimate the degree to which each factor was applicable to India.
The final section solicits open-ended responses which are coded to nine categories.

In all, 72 national experts were identified, approached and requested for data provision. Data was collected
using e-mails and speed post, followed by face-to-face as well as telephonic interviews. The average age of
experts was 41.69 years and the average work experience was 11.29 years. The profile of experts and their areas
of specialisation is given in Table 3.6 respectively.

Table 2.6 Experts’ Specialisation (Table contains multiple responses)

S. No. Specialisation No. Percentage
1 Entrepreneurs 13 18.1
2 Investors, financiers, bankers 6 8.3
3 Policymakers 5 6.9
4 Business and support services providers 5 6.9
5 Educators, teachers and researchers on entrepreneurship 47 65.3

Source: Based on GEM India Survey 2018—19
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OVERVIEW

The previous chapters gave an overview of the Indian entrepreneurship scenario as well as the initiatives taken
by EDII in the academic, professional, training and research fields. In this chapter, entrepreneurial capabilities and
entrepreneurial perception of individuals is discussed. This chapter is dedicated to the adult population survey
(APS) and its frequency and descriptive analysis. The data is being collected every year and in this (2018-19)
survey, a total sample of 4165 individuals is used for final analysis data frequencies, and the descriptive is
presented the major entrepreneurship indicators are presented and illustrated below.

The data analysis in this section presents perceived opportunities, capabilities, societal values and
entrepreneurial activity in India as well as its comparison with BRICS countries and countries in East
and South Asia. The data is also comparatively present for Indian regions. Moreover, male and female
entrepreneurial difference and data comparison are also highlighted. The data analysis exhibits the social
perceptions of individuals in the survey. The data in societal perceptions include social perspective or attitude
towards entrepreneurship in a particular region or country. It also contains media attention to successful
entrepreneurs. Discussions for other data points like total entrepreneurial activity (TEA) in India and its
comparison with BRICS and other countries are also part of the analysis. TEA data is widespread and
it includes male-female discussions, TEA in various age groups and TEA in the various regions within
India. The chapter also comprises discussion for job creation among new enterprises and innovation and
internationalization among the different sets of enterprises. Industry distribution is another crucial aspect
of this attitudinal data. The data further highlights the entrepreneurial motivation index and its value in the
youth and entrepreneurs.

Table 3.1 Entrepreneurial Behaviour and Attitude - GEM India Snapshot

Self-Perception Value (%) GEM 2018 Rank
Perceived opportunity 49.8 20/49
Perceived capability 52.2 20/49
Fear of failure 50.1 5/49
Entrepreneurial intention rate 20.6 23/48

Societal Values Value (%) GEM 2018 Rank
High status to entrepreneurs 65.0 36
Entrepreneurship as a good career choice 63.7 23

Media attention to entrepreneurship

Entrepreneurial Activity Value (%) GEM 2018 Rank
TEA 2018-19 11.4 22/48
TEA 2017-18 9.3 31/54
TEA 2016-17 10.6 31/65
Established business ownership rate 7.0 24/48
Entrepreneurial Employee Activity- EEA 0.8 44/49
Gender Equity Value (%) GEM 2018 Rank
Female-to-male TEA ratio 0.62 26
Female-to-male opportunity-driven TEA ratio 0.89 32




Measuring Entrepreneurship Activity in India

Impact Value (%) GEM 2018 Rank
High job creation expectation rate 8.4 42
Innovation Rate 46.9 3
Industry (% in Business service sectors) 1.9 47
Motivational index 0.5 47

Source: GEM Global report 2018—19

The table (GEM India snapshot) highlights the significant changes from the previous year and the current
position of Indian entrepreneurship. The results are shown under multiple headings such as self-perception
(individual perception), individual perceptions for societal values to the social outlook of the respondents and
the entrepreneurial activity as well as gender equality and others like motivation.

Entrepreneurial potential in India includes perceived opportunity to start a business, perceived capabilities,
fear of failure and entrepreneurial intention. These are the primary four statements in this data collection. The
perseverance of these data points highlight of essential aspects in the Indian context. As per the GEM definition,
respondents’ perceptions reflect their intent towards business opportunities for starting a business. It also reveals
that the particular skill possessed by respondents. The initial understanding from this data reveals the perception
of excellent opportunities) in a country that reflects whether a particular individual is willing to start a business
or not.

Fear of failure is very relevant to the middle and lower-income class of society. As entrepreneurship is a task of’
risk and fears, this statement helps us understand this particular trait among Indians. Fear of failure is inflicted in
individual either naturally or due to social perceptions regarding business. Fear of failure is found higher among
women due to the social upbringing. Fear of failure is also influenced by personality traits. It is also evident that
fear of failure in some countries is increased due to legal and social complications of business failure perceptions.
These kinds of perceptions directly impact the strength and number of new entrepreneurs in a country.

Researchers perceive that existence of a good opportunity and having the required skills to act upon that,
do not necessarily lead to start-up intentions. An idea or an opportunity may trigger in any body’s mind some
time but ideation and having start-up intentions is a different part of it. It needs proper assessment of risks
involved, opportunity costs and rewards after the business is started. These intentions and opportunities must be
supported sufficiently from outside as well. The GEM defines entrepreneurial intention as the “percentage of
the 18—64-year-old population (individuals already engaged in any stage of entrepreneurial activity excluded)
who are latent entrepreneurs and intend to start a business within the next three years”.

Table 3.2 Self-perception to Start a Business in India

Value % (2018-19)  GEM 2018-19 Rank  Value% (2017-18)

Perceived opportunity 49.8 20 (49) 44.9
Perceived capability 52.2 20 (49) 421
Fear of failure 50.1 5 (49) 39.6
Entrepreneurial intention rate 20.6 23 (48) 10.3

Source: GEM India Survey 2017—18 and 2018-19

The data in the above table highlights changes in perceptions. Perceived opportunities and perceived capabilities
have both increased. It means that of the surveyed individual, 49.8 percent perceive that opportunities exist in
India and perceived opportunities are higher than what respondents perceived in 2017 (44.9). The individual
perceptions for perceived capabilities increased at a high rate. In 2017 perceived capability was 42 percent which
in 2018 changed to 52 percent. This is a definite improvement and highlights the efforts of the government in
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improving a lot of the youth in India. The data in the table also highlights that fear of failure among youth has
increased as well. Fear of failure has increased from 39.6(2017) to 52.2 (2018).This is also important to discuss that
on the one hand, people's perceptions of opportunities have increased, but the fear of failure is also growing due
to many economic reforms in the country. The data table also includes a two-yearly analysis for entrepreneurship
intention among youth and highlights that there is a 100% perception change among youth.The entrepreneurship
intention, as highlighted in 2018 data, is 20 percent. It has dramatically jumped from 10 percent in 2017.

3.11 Self-Perception to Start a Business in BRICS Nation

The comparison table below indicates self-perception for entrepreneurship development in BRICS countries.
It shows that entrepreneurship is highly considered in all these nations. Data highlights that Indians perceive the
highest level of opportunities in the country and China and Brazil follow it. The data for perceived capabilities
in BRICS nations is also very different from each other. Respondents from Brazil and India perceive high
capabilities to be an entrepreneur and low capabilities are perceived by Russia and China respondents. Fear
of failure is another important perspective in this. It highlights that Indians perceive the highest fear of failure
among BRICS nations and it is followed by Russia and China. The data table below also highlights the viewpoint
of the respondent, whether they know an entrepreneur personally. It shows that the highest percentage of
respondents from China confirm that they know. Russian respondents and then Brazil follow China. Only least
of Indian respondents conveyed that they personally know an entrepreneur. The last and the very important
in this table is the entrepreneurial intention which is very low among Russians and it is highly perceived and
depicted by Brazil respondents and followed by Indian and Chinese respondents.

This data depicts the reason like financial insecurity, cultural constraints leading to fear of failure among the
youngsters in India and other countries. The new policy measures by the government are significant examples
of this increase of fear. The perception is essential in different perspectives as these represent a significant
proportion of the country’s population. These results are implicative and focus the need for new changes and
possible direction to the policy framework of the country and regions.

0
15.3
Entrepreneurial intention 20.6
I 2.2
26.1

0

45.7

Personally know an entrepreneur 31.5
35.7
344
0
41.7
Fear of failure rate 50.1
46.4
32.6
0
24.2
Perceived capabilities 52.2

54.3

Perceived opportunities

0 10 20 30 40 50 60

m South-africa China = India ™ Russia ™ Brazil

Figure 3.1 Self-perception about Entrepreneurship: A Comparison of BRICS Nations
Source: GEM Global Report 2018—19
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3.1.2 Self-perception to start a business in East and South Asian countries

The table below details the analysis for self-perception for east and south Asian countries. These countries
are a part of the annual APS GEM survey. The data depicts relevant results for country-level differences. The
relevant results come from Japan which is lowest in perceived opportunities, perceived capabilities, have a high
fear of failure among youth after Taiwan and India. The results are also astonishing that Japan has the lowest
number of people who know an entrepreneur personally and has the lowest entrepreneurial intention amongst
these countries. Indian youth perceive self-perceptions highly except entrepreneurship intention. Indian youth
perceive great opportunities in India and also perceive high personal capabilities. Indian youth also perceive that
there is a fear of failure among youth in India. All these numbers indicate that due to policy changes and the
direct effect of demonetization and taxation reforms led to these uneasy outcomes. Indonesia has the highest
percentage of respondents who knew an entrepreneur personally. The data also indicates that Indonesians
perceive great business opportunities and high entrepreneurial capabilities. In both the analysis India has firmly
positioned itself and has been continuously increasing and improving its business environment and possible
business growth.

[ Thailand mTaiwan M Republic of Korea ®™Japan ®Indonesia MIndia m China
31.50
24.10
31.00
Entrepreneurial intention 5.00
21.20
20.60
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29.30
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72.20
31.50
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58.90
41.40
32.80
Fear of failure rate 46.40
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Figure 3.2 Self-perception about Entrepreneurship: A Comparison of East and South Asian Countries
Source: GEM Global Report 2018—19
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3.1.3 Region-wise self-perception about entrepreneurship in India

India is a big country and holds nearly 19 percent of the world’s population. There are many cities that have
millions in population. The GEM survey includes representatives from every region and most of the states in
the country. Among the four regions of India, perceived opportunities are high among western respondents and
after that, it is observed by north Indians. The other important perspective in this table below is of perceived a
capability which 1s highly observed by people in the western region of the country.The north Indian respondents
also perceive opportunities and it is followed by east and south Indian respondents of the survey. Fear of failure
is also an essential perspective in the table below, and as much it is as likely it is a problem. Fear of failure is
highest in the eastern part of the country. The fear of failures is observed the same in all the other three regions.
Another important point which has been added to this self-perception table is the entrepreneurship intention
among the people in the survey. Entrepreneurship intention is again highly observed by people in the western
region of the country and it is lower in the other three regions. The entrepreneurship intention is lowest in the
northern region of the country. The table is a clear indication that there is a great role of regions and locations
towards business creation and intentions among the youth. This also makes it clear that the regional difference
is visible in this table.

M Perceived opportunities M Perceived capabilities

i Fear of failure rate B Entrepreneurial intention

(*)
.5 61.9%

56.7%

53.7%

48.6% 47.9%

43.9%

36.7% 38.5%
. 0

North West South East

Figure 3.3 Self-perception about Entrepreneurship: A Comparison of the Indian Region
Source: GEM India Survey 2018—19

3.1.4 Gender and Self-Perception about Entrepreneurship in India

In the GEM Survey 2018-19, males and females have both participated, and it was found that males have
a higher ratio and males show a higher level of perception in these self-perceptions. It is reported that
more males perceive opportunities in the country and males have higher perseverance for capabilities. It is
important here to see that both males and females in the survey perceive the same fear of failure for starting
a business. The last in the table is the percentage of male and female respondents for entrepreneurship
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intention. The table highlights that entrepreneurship intention is perceived by males a little higher than
females in the survey. Results in the previous two years share similar outcomes and it indicates that self-
perception in both males and females is progressing. The results confirm to the GEM India 2016 study
which provided the likely results. The rate of intentions among respondents was marginally the same as
the 2017 survey results.
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Figure 3.4 Gender-wise Self-perception about Entrepreneurship in India (% of population aged 18—64 years)
Source: GEM India Survey 2018—19

3.2 Societal values towards entrepreneurship in India

Researchers found there is a significant impact of the society in shaping individual attitudes for starting a
business (Reynold, 1992; Comeche & Loras, 2010; Kwon & Arenius, 2010). Entrepreneurship as an activity
is deeply embedded in the cultural and social context. Societal values in this GEM data is representative of
important aspects of an individual’s enterprise dreams. The social effect is more critical in the developing world
were finance, skill and livelihood demand lots of effort to pursue. Also significant were success must be the
results and failure has no motivational power.

The results tabulated below highlight the value and rank of four different social perception perspectives
in the Indian context. The results indicate that there has been a great improvement in the numbers in one
year. Societal perceptions are changing at a quick pace. The table highlights that 56 percent of Indians
surveyed, perceive that entrepreneurs have a high status in society. The rank in the total surveyed countries
has also changed. India ranked 45™ in 2017 but ranks at 36 in 2018. This indicates how society holds
successful entrepreneurs in high status. The number of respondents who consider entrepreneurship as
a good career choice has also increased. The result of the survey conducted in 2018 indicates that 63
percent of Indians believe that entrepreneurship is a good career choice. India now ranks 24™ in the
perception about entrepreneurship being a good career choice as opposed to being ranked 43™ in 2017.
Another important aspect highlighted in this table is the perception of the respondents for the attention
entrepreneurs receive from the media. 48 percent respondents believed that entrepreneurs are paid attention
towards by the media, a value 7.3 percent higher than that of 2017—-18.This year, another important aspect
has been considered for obtaining a clearer perspective of societal values, i.e., ease of starting a business.
The table highlights that, 52 percent of the respondents perceive that it is easy to start a business in India.
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Table 3.3 Perception of Societal Values Regarding Entrepreneurship in India in 2017-18 and 2018-19

Value 2017-18 / Rank 47 Value 2018 / Rank 47

High status to successful entrepreneurs 56.2 (45) 65 (36)

Entrepreneurship as a good career choice 53 (43) 63.7 (24)
Media attention for entrepreneurs 44.8 (50) 52.1(36)
Easy to start a business * 52.9 (13)

Source: GEM Global Report 2017-18 and 2018—19

*Value in parenthesis denotes the rank of India.

3.2.1 Societal Values Towards Entrepreneurship in the BRICS Nations

The above results give a brief idea of the societal values related to entrepreneurship in India. The figure
below throws some light on the perception of societal values of entrepreneurship in India and the
other BRICS countries, excluding South Africa. It is clear from the chart that India has the highest
number of respondents who feel that it is easy to start a business in India. While China has the highest
positive responses about entrepreneurs being paid attention by the media as well as perceived to enjoy
a high status in society. Russia has the maximum number of positive responses towards the perception
of entrepreneurship as a desirable career choice. The diversity in perceptions of the respondents from
these countries highlights the diversity in entrepreneurship development among different countries.
These differences also emphasize the need for entrepreneurship development in a country as it may be
concluded from the percent value of the Chinese respondents’ perception about the ease of starting a
business in China.
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Figure 3.5 Individual Perception of Societal Values for Entrepreneurship in the BRICS Nations
Source: GEM Global Report 2018—19
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3.2.2 Societal Values Towards Entrepreneurship in Indian Regions

The figure below compares the societal perceptions of individuals in Indian regions. The economics
literature has ample evidence that highlights the critical role of regions for economic growth. Certain
determinants like knowledge, culture, institutions are critical in making a region successful. India is one
of the most geographically diverse countries. It can be observed from the data that most of the societal
perceptions values lie between 40 percent and 80 percent in these four different regions. These numbers
indicate the increased positive societal perceptions of Indian individuals. The western region of India
leads to a belief that entrepreneurship is the right career choice. It also depicts that the population of the
western region of India believes that entrepreneurs enjoy a high status of life and the media pays attention
to entrepreneurs. However, respondents from all the four regions of the country show similarities in the
opinion held for the ease of doing business in the country and all the regions show similar results. The
perceptions for societal values are lowest in the northern region of India. They believe entrepreneurship
is the right career choice, but their perceptions for media attention towards entrepreneurs is very low.
However, the ease of starting a business is similar to that of other regions of the survey. Overall, the
results are satisfactory as more than 50 percent of the population is positive about the societal values for
entrepreneurship in India.
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Figure 3.6 Comparison of Indian Regions for Societal Perceptions (in Percentages)
GEM India survey 2018—19
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3.23 Perception of Societal Values in East and South Asia Comparison

The table below highlights the perceptions of societal values of entrepreneurship in East and South Asian
countries. A large variation is visible between the data of these countries. Respondents from Thailand show
the highest amount of positive perception towards entrepreneurship as a desirable career choice, and towards
entrepreneurs enjoying high social status and respect. Thailand among these east and south Asian countries
shows the highest amount of positive perception of entrepreneurs enjoying high media attention. Thailand and
Indonesia also hold firmer positive beliefs for ease of conducting business. India leads to positive perceptions
of societal values among BRICS nations. It is notable from these results that Japan shows the lowest average
values of societal perceptions among these countries. The demographic crisis which began in Japan and lasted
for decades has had negative repercussions for the country and as the demographic dividend is deteriorating,
the population’s aspirations are also decreasing. It may be noted that the ease of conducting business has been
perceived poorly by the respondents of China, Japan and Taiwan. It shows that the respondents of these countries
believe that it is difficult to start a business in their countries. It also shows that lower societal perceptions also
impact initiatives to start a business.
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Figure 3.7 Perceptions for Societal Values among East and South Asian Countries
Source: GEM India Survey 2018—19

3.2.4 Gender and Societal Values Towards Entrepreneurship in India

Gender perspectives play an important role in perspectives in GEM data. The gender differences between
individual perceptions are helpful in making new generalizations for entrepreneurship development in the
country.

There is a marginally higher percentage of male respondents in the GEM survey who believe that
entrepreneurship is the right career choice. 30.3 percent of males consider successful entrepreneurs have a high
status in society. The results are more contrasting for media attention towards entrepreneurs, which show that
66 percent male and 61 percent female respondents agree to the statement. The other data points exhibit that
86 percent of the male respondents feel that entrepreneurship is a right career choice and 61 percent females
perceive the same. Among male respondents, 56 percent perceive that it is easy to do business in India and
49 percent females believe that it is easy to start a business in India. Comparatively, the results are marginally
different for both males and females. The comparison of results for societal value at regional, state and gender
levels shows the diversity of the data set and the coverage it holds.
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Figure 3.8 Perception of Societal Values Regarding Entrepreneurship (Gender-wise Comparison)
Source: GEM India Survey 2018—19

Person in process of either starting a new business or those who already have one and are in the age group of 18
and 64 years are considered as a part of the total entrepreneurial activity (TEA) in a country. TEA is measured
in two different perspectives of nascent entrepreneurs and new entrepreneur owner-managers. “‘Individuals who
are taking steps to start a business” are considered nascent in GEM survey. “Businesses that are less than three-
and-a-half years in existence (or baby businesses)” are new business owners.

In this 2018 survey of India, respondents in different age groups depict different outcomes. The data depicts
that among the age group of 18-24, 12.3 percent respondents have a business, whereas, the percentage for age
group of 25-34 is 13.3. Also, in the age group of 35—-44, TEA is low and it stands at 9.5 percent of the total
responses. TEA 1s 12.6 in the age group of 45-54.The worst performing is the age group of 55-64 where only
07 percent have a business of their own. This gives an important detail of the total entrepreneurial activity in
India and also clears that TEA is high in the millennial age group and is expected to rise, which means that
entrepreneurship development in the country is advancing in the positive direction and it is going to achieve
great success in the coming years. It is important to mention here that the entrepreneurship measurement
mentioned above includes organisational lifecycle approach i.e. nascent, new business, established business or
nascent entrepreneurs.

@F1Z.0

18-24 25-34 35-44 45-54 55-64

Figure 3.9 TEA in India, Grouped by Age (% of population aged 18-64 years)
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3.3.1 Gender-wise TEA in India

In this analysis, the gender perspective of TEA in India is gathered. The data is evidence enough to argue that
males have higher involvement in TEA across regions than females. It is also clear that among males in India,
TEA is 14 percent and TEA among women in India is 8.7 percent. The data points also indicate that TEA is
indicative of low women participation in entrepreneurship activities.

14

8.7

Involved in Total early-stage Male Female
Entrepreneurial Activity

Figure 3.10 TEA in Male and Female
Source: GEM Global Report 2018—19

3.3.2 TEAbyagegroupsinIndia (comparison of last four years)

The data results for TEA among the age group for the last four years show that variations have occurred and
led to positive outcomes. The comparative analysis table below depicts that since 2017, the involvement of
Indians in TEA in different age groups has improved. It is evident from the table that the improvement has
taken place in the age groups of 18-24, 25-34 and 35—44. However, TEA has decreased in the age group of
55—64. However, The results for the survey conducted in 2018 survey have shown a constant rise in TEA for

all age groups.
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Figure 3.11 TEA by Age Groups in India Comparison of Last Four Years

3.3.3 Region-wise TEA in India
Total entrepreneurial activity as seen in the above table shows evidence for gender differences and TEA

among different age groups. It is evident from the data that there are differences for TEA between Indian
regions. TEA necessity in male is highest in the eastern region of the country, which is followed by the
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Northern region which is similar to the average of the country values. TEA by necessity male is highest in
the southern region of India. An important data point in this table depicts TEA necessity male is again high
in the eastern region of the country and is followed by the southern Indian region. TEA opportunity based
in male is highest in the western region of the country. The western region is currently said to be the hotbed
of start-up and new businesses, which is why this region has the highest opportunity-driven start-ups and
businesses. Necessity driven TEA is high in the female and equally low in the northern region. It depicts that
male shares a higher proportion in both necessity driven and opportunity-driven businesses in the country.
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Figure 3.12 Region-wise TEA in India (% of the adult population aged 18—64 years)
Source: GEM India Survey 2018—19

3.4 Nascent entrepreneurship rate, Established business rate and new business

Nascent business ownership rate in the GEM methodology is defined as the percentage of the population
to own or co-own businesses in future. The data in the table below is evidence of many trends for these
three perspectives from country to country. The data shows that India leads in nascent entrepreneurship
rate among these selected countries. A total of 8.8 percent of the population believes that they own a
business.

The established business rate is “the percentage of the adult population that are owners/managers
of businesses that have been in operation for more than 42 months”. Information regarding the level of
established businesses in a country is essential as it indicates the sustainability of entrepreneurship in a
country. Most of these businesses have passed the start-up and new business tag stage. These enterprises are
ready to contribute to the country’s employment and growth by introducing new products and processes.
The figure below highlights that established business ownership rate is highest in Brazil and marginally
lower in Thailand. Other countries like Indonesia and India follow this trend of the high population with
established businesses.

Another critical perspective which emerges from the data in this table is the new business ownership rate,
which shows that 16.4 percent of Brazilian respondents handle new business, which is followed by Thailand and
Indonesia. On the contrary, only 2.7 percent of the Indian respondents own a new business and only 5.9 percent
of the Chinese respondents hold a new business. This gives rise to many new generalizations and perspectives
of new business creation in different countries.
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Established business ownership rate ™ New business ownership rate ® Nascent entrepreneurship rate
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Figure 3.13 Established Business Rate — A Comparison of Selected Economies (% of population aged 18—64 years)
Source: GEM Global Report 2018—19

3.5 Entrepreneurship EstablishmentActivity (EEA)and Discontinuation of Business

The business discontinuation rate is “the percentage of the population aged 18—64 years, either a nascent
entrepreneur or owner-manager of a new business and have in the past 12 months, discontinued a business either
by selling, shutting down or otherwise discontinuing an owner/management relationship with the business”.
There may be different reasons for business discontinuation and few may be positive such as the opportunity
to sell, pursuing another opportunity. On the other hand, discontinuation may happen due to lack of business
profitability, problems with accessing finance and running out of working capital.

In this table below business discontinuation is highest in Thailand and the lowest in Indonesia, China and
Russia. For India, the last two years have been very tough due to economic reforms all over and the griming
global economic slowdown. As the economy was going down in 2018-19, it may have impacted the rise of
discontinuation of businesses in India. Entrepreneurial employee activity highlights the working of a person in
new business. It shows that the highest respondents in Japan and Thailand have been engaged in entrepreneurial
work with new businesses. The results for EEA have been similar in Brazil, China and India and slightly above
in Indonesia.
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Figure 3.14 EEA and Discontinuation of Business: A Comparison of Selected Economies
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Exiting a business is important statistics in the GEM data. It deals with the various reasons which lead to the
exit of new and existing entrepreneurs in a country. The data indicates the various socio-economic reasons
which lead to the business exit. As likely as 2016—17 unprofitability has emerged as the major reason in this
developing country. Especially in India, unprofitability is the major reason for exit in new enterprises. It is the
highest reason for discontinuation in most of the countries in east and south Asia. Problems with finance or
financial issues faced by many countries is an evident reason for enterprise exit. Financial issues are a concern
for countries like India, China and Indonesia. Personal reason and another opportunity are also evident in
this analysis. The GEM data highlights the dearth of the financial accessibility and availability for new and
small enterprises. Financial health of a country can be a major concern for a country in transition with high
demographic dividend in 